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性统计、独立样本 T 检验等识别微软 WP8.0 手机操作系统用户的特征，并通过结




































Under the fierce competition  of  Android, IOS and emerging OS  Microsoft 
repeatedly adjusted the mobile strategy and launched WP series in order to recapture 
the market, unfortunately, performance is not as wishes,  ignoring consumers is 
considered to be the main reason. But for what factors affect consumer acceptance of 
the smartphone  operating system, what are WP users ’characteristics, related 
research is still  lacking. Therefore the recognition and understanding of  key 
factors which influence the adoption of he operating system is particularly meaningful 
for Microsoft to design product  which focus on user instead of on technology in 
order to promote Microsoft operating system ecological circle. 
This thesis focused on examining factors affecting  users’ adoption of 
smart-phone operating system . The thesis used the Technology Acceptance Model as 
a theoretical foundation，added what are argued to be key factors such as perceived 
risk、demographics、reference group and  experience. An online-based、self-report 
survey was developed and administrated， which yield 312 valid sample.The 
independent T-TEST was performed to identify the difference between the WP user 
and no-user.  Exploratory factor analysis(EFA) was performed to examine the 
validity and reliability of model measurements, and the structural equation modeling 
technique was used to evaluated the casual model. The findings indicated：perceived 
usefulness、perceived easy of use、income、reference group、internet experience are 
key factors for   users’ adoption of smart-phone operating system behavior. But 
some factors which are argued to be key factors such as perceived risks showed no 
statistically significant effects，this thesis gave some explanations，but they need 
further investigations. The findings also indicated that the TAM is a valid foundation 
for understanding smart-phone operating system behavior. Finally, This thesis  
summarized the limitations of research，and presented implications for  future 
researches. 
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第一节、  研究背景和意义 
    (一、）研究背景 
据 IDC 统计，2013 年全球智能手机出货量达到达到 10.042 亿部，较 2012
年的 7.253 亿部增长 38.4%，首次超过 10 亿部大关。[1]（见图 1）。2013 年中国
手机市场规模 3.7 亿部，其中功能手机 3000 万部，智能手机 3.4 亿部。预计，
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          图 2：2014 年中国手机市场规模预测 
 
 
图 2：2014 年中国手机市场规模预测 
资料来源：诺基亚内部资料整理汇总,2013 
 
   
随着移动互联网的飞速发展，智能手机操作系统（Operating System,以下简
称 OS）已成为行业的战略制高点。尽管苹果操作系统（iphone Operating System,
以下简称 IOS)和谷歌安卓系统占据高达 96.5%的市场占有率，Windows Phone 占
有 2.7%，其他操作系统的市场份额太小，可忽略不计。（见图 3） 
   
图 3：2014 年第二季度各手机操作系统出货量及市场份额 
资料来源：市场分析机构 Strategy Analytics 分析报告 
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不逢时。早在 2000 年，微软就开始开发基于 WindowsCE 的 PocketPC 系统。2002
年，用于智能手机的 Windows Mobile(以下简称 WM)操作系统正式推出，但仅占
11.1%的市场份额[3]，Symbian 依靠手机巨头诺基亚稳稳占据领导地位；随后，IOS
和 Android 引发的操作系统的革命让ＷＭ一路跌至２.８％[4]。2010 年 10 月，微
软公司正式发布新一代智能手机操作系统 Windows Phone（以下简称 WP)7.0 以
期夺回市场份额，随后又分别发布了 7.1、7.5、7.8 和 8.0 的更新。在这几年的
动荡中，微软缺乏稳定的市场表现，且 WP8.0 版本不兼容 WP7 系列版本的硬件和
应用程序，对初具市场规模的 WP 产品是个沉重的打击。截止 2014 年第 2季度，














题备受指责，进而影响到市场表现。WP8.0 推出后，新的 Windows 生态系统促使
微软改变方向，从以人为本角度而不是从纯技术的角度做开发，促进整个产业向
前发展。因此，消费者的角度考察影响消费者接受或拒绝 OS 的关键因素，重新
审视 OS 设计与推广对微软而言具有重要的实践指导意义。 































第二节  、研究内容与框架 
（一、）研究对象与内容 
本文主要研究对象是构建消费者对智能手机操作系统的接受模型，识别出影
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